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01 Basic elements introduction

the dräger corporate design manual describes
the underlying principles to create the company
appearance that forms the basis of an unmistak-
able brand image.

– the dräger logo is the core of the brand. it is
normally positioned in the top right corner of
a medium.

– the guiding philosophy “dräger. technology 
for life®” describes the core message. the
guiding philosophy is normally positioned in
the bottom right-hand corner of the medium,
lined up with the right-hand side of the logo.

– the unobstructed horizon is another design
element. a concise layout increases the recog-
nition value.

– the brand image is defined by white and
dräger blue.

– the company fonts are dräger Walbaum and
dräger sans.

– the dräger grid defines the relationship 
between all corporate design components.

all microtypography information in this manual
refers to the QuarkXpress layout program. if 
a different graphics program is used, the speci-
fied values need to be adjusted.

Introduction
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The Dräger logo is the most important part 
of the overall corporate design.

as a registered trademark, the logo text is 
protected by copyright and must not be changed.
distorting or modifying the logo in any way is
prohibited. the logo does not use a default font.

using the logo into body text is not permitted.

the spelling “draeger” used in english-speaking
regions is not permitted in the body text.

optimized logo files are available for a variety of
applications such as web or print.

the dräger logo is administered by “communi-
cations” department of drägerwerk ag & co.
Kgaa. it may be obtained directly from the 
department or downloaded from the dräger 
intranet “d-world” under “materials – corpo-
rate design – Basics”.

Dräger logo

01 Basic elements    drÄger logo
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In order to realize its full communication 
potential, the Dräger logo must be surrounded
by empty space.

the offset between the logo and other elements
is derived from the height of the dräger capital
“d”. this prevents other design elements from
reducing the impact of the logo.

there are two versions of the logo offset – 
a large and a minimum offset.

in classic applications, the dräger logo is posi-
tioned on the design grid. detailed information
is provided in the respective manuals.

Logo offset

01 Basic elements    drÄger logo

Large logo offset Minimum logo offset

position in the design grid of the publication
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Allowable color versions

01 Basic elements    drÄger logo

dräger blue, positive/negative

the logo is normally in dräger blue on a white
background.

a black and white version of the logo has been
defined for specific applications (fax, copies,
stamps, and monochrome printed matter). 
in exceptional cases, the logo may also appear
white on a blue background.

the logo must not be depicted in the secondary
or background colors or with any other back-
ground colors. placing it on photos is not permit-
ted.

the logo is always positioned horizontally; the
spine of a book constitutes the only exception
where a vertical orientation is permitted. it must
not be tilted or rotated.

Black and white implementation, positive



Size 1                                                                 

       
                                                                          

                                                                          
                                                                          
Width 1.2 inch/30.5 mm
Applications
Brochures, 8.27 x 11.02 inch/210 x 280 mm;
US format 8.25 x 11 inch; DIN A4; 
business documents (letters, faxes, forms)

Size 3                                                                

                                                                          
                                                                          
                                                                          
                                                                          
Width 0.83 inch/21.0 mm
Applications
Business cards; address labels
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01 Basic elements    drÄger logo

Standard logo sizes as well as clearly stipu-
lated positions for the logo have been defined
in order to guarantee a consistent, harmo-
nious appearance.

the chosen logo size depends on the applica-
tion format. recommended sizes have been
specified for the classic formats. However, the
size must be verified on a case-by-case basis.

sizes below the specified minimum are not 
permitted. size 0 (width 9.61 inch – not shown
here) is the largest standard logo size. larger
applications may use any desired scale.

Logo sizes and applications

Miniature                                                           

       
       

                                                                          
Width 0.6 inch/15.25 mm
Applications
Giveaways e.g. ball point pens

Size 2                                                                

                                                                         
                                                                          
                                                                          
                                                                          
                                                                          
Width 1.0 inch/25.5 mm
Applications
Brochures and magazines in the DIN A5 for-
mat/5.8 x 8,3 inch; DIN long 3.66 x 8.27 inch/
93 x 210 mm; DIN A6/4.1 x 5.8 inch, organiza-
tion documents



12|2019  © drägerwerk ag & co. Kgaa page 8

the logo files may be downloaded from the
dräger intranet “d-world” under “materials – 
corporate design – Basics”.

the adjacent table lists the logo files with the
minimum logo offset. logo files with the large
logo offset are also available. For identification
purposes, the file names with the large offset
end in “2r”.

– sample file name with minimum logo offset:

– sample file name with large logo offset:

01 Basic elements    drÄger logo

D_1_Pan_2R.eps
large logo offset
color/color system
logo size
company name

D_1_Pan.eps
color/color system
logo size
company name

File names

Format           Logo size                       Pantone                         CMYK                             RGB                               Black                             Negative

                      0                                    d_0_pan.eps                  d_0_4c.eps                   d_0_rgB.eps                d_0_BW.eps                  d_0_neg.eps
                      1                                     d_1_pan.eps                   d_1_4c.eps                    d_1_rgB.eps                 d_1_BW.eps                  d_1_neg.eps
                      2                                    d_2_pan.eps                  d_2_4c.eps                   d_2_rgB.eps                d_2_BW.eps                  d_2_neg.eps
                      3                                    d_3_pan.eps                  d_3_4c.eps                   d_3_rgB.eps                d_3_BW.eps                  d_3_neg.eps
eps                miniature                        d_mini_pan.eps              d_mini_4c.eps               d_mini_rgB.eps            d_mini_BW.eps              d_mini_neg.eps

                      0                                    –                                    d_0_4c.jpg                    d_0_rgB.jpg                 d_0_BW.jpg                   –
                      1                                     –                                    d_1_4c.jpg                     d_1_rgB.jpg                  d_1_BW.jpg                   –
                      2                                    –                                    d_2_4c.jpg                    d_2_rgB.jpg                 d_2_BW.jpg                   –
                      3                                    –                                    d_3_4c.jpg                    d_3_rgB.jpg                 d_3_BW.jpg                   –
Jpeg              miniature                        –                                    d_mini_4c.jpg                d_mini_rgB.jpg             d_mini_BW.jpg              –

                      0                                    –                                    d_0_4c.tif                      d_0_rgB.tif                   d_0_BW.tif                     –
                      1                                     –                                    d_1_4c.tif                       d_1_rgB.tif                    d_1_BW.tif                     –
                      2                                    –                                    d_2_4c.tif                      d_2_rgB.tif                   d_2_BW.tif                     –
                      3                                    –                                    d_3_4c.tif                      d_3_rgB.tif                   d_3_BW.tif                     –
tiFF                miniature                        –                                    d_mini_4c.tif                  d_mini_rgB.tif               d_mini_BW.tif                –

                      0                                    –                                    –                                    d_0_rgB.png                d_0_BW.png                  –
                      1                                     –                                    –                                    d_1_rgB.png                 d_1_BW.png                  –
                      2                                    –                                    –                                    d_2_rgB.png                d_2_BW.png                  –
                      3                                    –                                    –                                    d_3_rgB.png                d_3_BW.png                  –
png               miniature                        –                                    –                                    d_mini_rgB.png            d_mini_BW.png             –
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The guiding philosophy “Dräger. Technology 
for Life®” describes the core message and 
responsibility of the Dräger brand.

the message of the logo is supported by the
guiding philosophy.

– the company name “dräger” always precedes
the guiding philosophy and is separated from
it by a period.

– the dräger Walbaum font is used exclusively.
– Just like the logo, the guiding philosophy 

is normally positive in dräger blue on a white
background.

the logo and guiding philosophy are aligned as
follows:
– the guiding philosophy is positioned below

the logo, lined up with the right-hand side.
alignment is based on the last vertical line of
the final letter, not on the serif or the regis-
tration symbol (®) in the registered trademark.

– the offset between the logo and guiding 
philosophy should be as large as possible.
the minimum offset is equal to the height of
the capital “d” in the logo (equal to the large
logo offset).

Logo and guiding philosophy

Right-hand axis

Minimum offset
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01 Basic elements    guiding pHilosopHY       

The combination of the solitary logo and 
the guiding philosophy forms the core of the
brand image.

the logo stands alone on the horizon whenever
possible. the guiding philosophy is aligned with
a right-hand axis and is positioned at the bottom
of the format. placement of the logo and guiding
philosophy constitute key design principles.

the horizon layout is supported by the position
of the logo and guiding philosophy. in this 
way it creates an an effective stage for all types
of communication.

the offset between the logo and edges of the
format as well as the guiding philosophy depends
on the respective medium and is documented 
in the manuals.

Logo and guiding philosophy – 
Positioning

sample application – publication sample application – calendar sample application – roll-up

Right-hand axis Right-hand axis Right-hand axis
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the ratio of the size of the guiding philosophy 
to the size of the logo is fixed: the height of the
capital “d” in the guiding philosophy corre-
sponds to 1/3 of the height of the capital “d” in
the logo.

the proportion of the logo to the guiding philos-
ophy applies to all languages. this guarantees
uniform sizing.

01 Basic elements    guiding pHilosopHY 

Logo and guiding philosophy –  
Deriving the size

Deriving the size of the logo and guiding philosophy

D-height = X

D-height = 1/3 X

   
    

   

  

   

Height of the 
guiding philosophy = 1/3 X

Height ‘D’ = X
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as a rule the guiding philosophy is used in the
local language. in international communications
the guiding philosophy is applied in english. 

Both the english and the german versions are
registered trademarks. 

there are some applications which only use the
english version of the guiding philosophy such
as in outer packaging.

additional information can be found in the re-
spec tive manuals.

the rules described on page 9 apply to the
alignment of the logo and guiding philosophy.

01 Basic elements    guiding pHilosopHY                           

Logo and guiding philosophy –  
International version 

Right-hand axis

Minimum offset
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the size of the guiding philosophy depends on
the size of the logo.

When the guiding philosophy is set in the
dräger Walbaum font using the QuarkXpress
dtp program, the font sizes are predefined.

– the registration symbol (®) is set in super-
script using the same size as the dräger 
Walbaum font. the space between the “n” or
“e” of the word “leben” or “life” and the 
registration symbol is “10”.

the following applies to the english version:
– the space between the “g” and “y” of the word

“technology” is “16”.

For other applications, the guiding philosophy
may be downloaded as a file from the dräger 
intranet “d-world” under “materials – corporate
design – Basics”.

01 Basic elements    guiding pHilosopHY 

Guiding philosophy – 
Application sizes

Logo size 1                                         Font size 13.30 pt                                                                                                                                                              

                                                          
                                                                                                                                                                                       

                                                                                                                                                                                       

Logo size 2                                         Font size 11.15 pt                                                                                                

                                                          
                                                                                                                                                                                       

                                                                                                                                                                                       

Logo size 3                                         Font size 9.17 pt                                                                                                 
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the adjacent table lists the predefined trans-
lations of the guiding philosophy into the respec-
tive national languages.

the following principles apply:
– in latin writing, the company name dräger

precedes the guiding philosophy in the 
Walbaum font.

– For languages that do not use the latin alpha-
bet, such as cyrillic or Japanese, the word
dräger is omitted since it would detract too
much attention from the dräger logo.

– cyrillic uses the times regular font.
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Guiding philosophy – 
National languages

german/de

english/uk

French/fr

spanish/es

italian/it

romanian/ro

croatian/hr

danish/dk

Hungarian/hu

czech/cz

swedish/se                                                                                          

Finnish/ fi

slovakian/sk

russian/ru

turkish/tr

slovenian/si

norwegian/no

dutch/nl

Bulgarian/bg

polish/pl

arabic/ ar

portuguese pt

greek / gr



chinese cn

thai/ th

indonesian/ id

Korean/ kr

taiwanese/ tw

Vietnamese/ vn

Japanese/jp
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Guiding philosophy – 
National languages

the adjacent table lists the predefined trans-
lations of the guiding philosophy into the respec-
tive national languages.

asian countries use the english
translation of our guiding philosophy
“dräger. technology for life®.”

For the purposes of orientation only (see notice on the right)
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Files with the guiding philosophy can be down-
loaded from the dräger intranet “d-world”
under “materials – corporate design – Basics”.

the adjacent table lists the file names for the
guiding philosophy.

– sample file name:

Guiding philosophy – File names

Format           Logo size                       Pantone                         CMYK                             RGB                               Black

                      0                                    l_0_pan_de.eps             l_0_4c_de.eps              l_0_rgB_de.eps           l_0_BW_de.eps
                      1                                     l_1_pan_de.eps              l_1_4c_de.eps               l_1_rgB_de.eps            l_1_BW_de.eps
                      2                                    l_2_pan_de.eps             l_2_4c_de.eps              l_2_rgB_de.eps           l_2_BW_de.eps
eps                3                                    l_3_pan_de.eps             l_3_4c_de.eps              l_3_rgB_de.eps           l_3_BW_de.eps

                      0                                    –                                    l_0_4c_de.jpg               l_0_rgB_de.jpg            l_0_BW_de.jpg
                      1                                     –                                    l_1_4c_de.jpg                l_1_rgB_de.jpg             l_1_BW_de.jpg
                      2                                    –                                    l_2_4c_de.jpg               l_2_rgB_de.jpg            l_2_BW_de.jpg
Jpeg              3                                    –                                    l_3_4c_de.jpg               l_3_rgB_de.jpg            l_3_BW_de.jpg

                      0                                    –                                    l_0_4c_de.tif                 l_0_rgB_de.tif              l_0_BW_de.tif
                      1                                     –                                    l_1_4c_de.tif                  l_1_rgB_de.tif               l_1_BW_de.tif
                      2                                    –                                    l_2_4c_de.tif                 l_2_rgB_de.tif              l_2_BW_de.tif
tiFF                3                                    –                                    l_3_4c_de.tif                 l_3_rgB_de.tif              l_3_BW_de.tif

                      0                                    –                                    –                                    l_0_rgB_de.png           l_0_BW_de.png
                      1                                     –                                    –                                    l_1_rgB_de.png            l_1_BW_de.png
                      2                                    –                                    –                                    l_2_rgB_de.png           l_2_BW_de.png
png               3                                    –                                    –                                    l_3_rgB_de.png           l_3_BW_de.png
                      

L_1_Pan_uk.eps
national language
color/color system
logo size
company name
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The image of the company and the Dräger
brand is defined by the primary colors Dräger
blue and white.

dräger blue sets the tone while white provides
the required free space.

in printed matter, dräger blue is best represented
by the custom color pantone 286. if the custom
color is not available for technical or other 
reasons, defined color specifications are available
for the four-color printing process and all other
applications.

White is defined by the material selected for
printed matter.

Primary colors

01 Basic elements    corporate color                              

                             Dräger Blue                                                                      White

Pantone                 286 c / u                                                                          White pantone
HKS                       43                                                                                     –
CMYK                    100 / 60 / 0 / 6                                                                   0 / 0 / 0 / 0
RGB                      0 / 56 / 166                                                                        255 / 255 / 255
Hexadezimal          #0038a6                                                                           #ffffff
RAL                        5010                                                                                  9003

New RGB value
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the secondary colors can be used in informative
graphics or illustrations, for example.

the secondary color palette includes four shades
with a spectrum harmonized with the primary
color dräger blue.

all four secondary colors can be produced using
the four-color process (cmYK).

Secondary colors 
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                             Orange                                 Green                                   Light blue                             Red

Pantone                 130 c / u                              390 c / u                              2995 c / u                            167 c / u
CMYK                    0 / 40 / 100 / 0                       30 / 0 / 80 / 10                       70 / 0 / 10 / 0                        0 / 80 / 100 / 20 
RGB                       246 / 168 / 0                          185 / 197 / 74                         42 / 185 / 218                        204 / 102 / 0
Hexadezimal          #f6a800                                #b9c54a                               #2ab9da                               #cc6600
RAL                       1006                                     –                                          –                                          2001

CMYK                   0 / 24 / 60 / 0                        18 / 0 / 48 / 6                         42 / 0 / 6 / 0                          0 / 48 / 60 / 12                

60 %
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in order to decrease the brightness of the colors,
black may be added at a specific raster value 
for printed matter. rastering the shaded colors
is not permitted.

Secondary colors – Shaded
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                             Orange, shaded                   Green, shaded                     Light blue, shaded               Red, shaded

CMYK                    0 / 40 / 100 / 10                     30 / 0 / 80 / 20                      70 / 0 / 10 / 10                       0 / 80 / 100 / 30 
RGB                       228 / 156 / 0                          169 / 182 / 69                        42 / 186 / 218                        179 / 65 / 19
Hexadezimal          #e49c00                               #a9b645                               #2abada                               #b34113



CMYK                   37 / 17 / 0 / 0                         0 / 0 / 0 / 30*
RGB                     –                                          179 / 179 / 179
Hexadezimal          –                                          #b3b3b3

30 %

CMYK                   16 / 6 / 0 / 0                           0 / 0 / 0 / 15
RGB                     120 / 175 / 230                       204 / 204 / 204
Hexadezimal          #78afe6                                #cccccc

15 %

CMYK                   14 / 5 / 0 / 0                           0 / 0 / 0 / 10
RGB                     214 / 231 / 247                       220 / 220 / 220
Hexadezimal          #b6e7f7                                #dcdcdc

10 %

CMYK                   65 / 32 / 0 / 0                        0 / 0 / 0 / 60
RGB                     70 / 102 / 194                         102 / 102 / 102
Hexadezimal          #4666c2                               #666666

60 %

                             Dräger Blue                         Black                              Sand

Pantone                 Warm gray 1
CMYK                    0 / 6 / 12 / 12 
RGB                       232 / 222 / 209
Hexadezimal          #e8ded1
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the following colors are available for use as a
background and in graphics:

– Five blue shades rastered from primary col or
dräger blue

– Four shades of gray rastered from black
– one shade of sand
– one shade of gray

the cmYK values account for the technical 
peculiarity that dräger blue tends to have a red
cast when shaded. the spec ified values coun-
teract this tendency.

in special cases and upon approval, additional
shades in the range from 100% to 60% may also
be used in addition to black and dräger blue as
full colors.

Background colors

01 Basic elements    corporate color  

CMYK                   78 / 43 / 0 / 11
RGB                     –
Hexadezimal          –

80 %

*  equals cool gray 6
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In addition to the logo and colors, a uniform
appearance also includes a characteristic 
typog raphy.

the dräger image is defined by two main fonts
that assume different roles and work well to-
geth er: the dräger sans and dräger Walbaum
fonts customized for dräger.

distorting, stretching, or spacing out these two
fonts is not permitted.

dräger fonts* are available as desktop fonts and
as online fonts 

Dräger Walbaum and Dräger Sans are
available as Europe fonts and as Global fonts

*  the europe desktop and online fonts can be passed on to

third parties. (the licensing department at dräger extends the

licenses for online fonts every three years.)

   the global font may not be passed on internally or externally.

Dräger fonts

01 Basic elements    corporate tYpe                                  

eses
dräger Walbaum (europe) dräger sans (europe)

dräger Walbaum (global1)

1chinese

dräger sans (global1)



12|2019 © drägerwerk ag & co. Kgaa        page 22

01 Basic elements    corporate tYpe                                  

Dräger Europe 

the european fonts are available in the
languages listed on the left.

the european desktop fonts are available as
opentype fonts (suffix: .otf) and truetype
(suffix: .ttf). the truetype font is the preferred
version.

the european online fonts* are available in 
a variety of formats (suffixes: .eot, .ttf, .woff,
.woff2). the truetype font is the preferred 
version.

*  For all online applications with which the fonts are technically

compatible. the dräger online font is a unicode font, which

means it can be used almost universally. However the online

font has not been fully optimized for online use when it

comes to kerning and sharpness.

   

Dräger fonts – Europe

Dräger Europe

Latin: latin: albanian, azeri, Basque, Bretonian, catalan, croatian, czech, danish, dutch, english, French, american, australian, British, 
new Zealand, estonian, Finnish, Flemish, german, swiss, austrian, luxembourg, greenland, Hungarian, icelandic, italian, swiss, indonesian, 
Kurdish, lapland, latvian, lithuanian, malay, maltese, moldavian, norwegian, polish, portugese, Brazilian rhaeto-romanic, romanian, scotch,
serbo-croatian, slovak, slovene, sorbian, spanish, mexican, south american, swedish, turkish, turkmen, Walloon. 

Non Latin: cyrillic, Belorussian, Bulgarian, macedonian, russian, abasinian, adygeish, chechenish, ingushian, Kabardino-cherkesian, Kazakh,
Kirghiz, Kumykish, lkaish, moldavian, monoglian, nanaish, nenets, nenis, nivkh, nogaian, tabasaranish, tadzhik, uzbek, serbian, ukrainian, greek
(modern).  

We use international standards when referring to language names.

eses
dräger Walbaum dräger sans 
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Dräger Walbaum – Europe

dräger Walbaum is a classic antiqua font with a
finely balanced letter design. it is perfect for use
with large volumes of text thanks to its excellent
readability.

the font is particularly well-suited to content 
describing the corporate image of dräger. 
dräger Walbaum can also be used for the 
emotional presentation of headings and titles.

Dräger fonts – Europe
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Dräger Walbaum Europe 

regular

A B C D E F H I J K L M N O
       P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z      1 2 3 4 5 6 7 8 9 0
. , ; „ “ » « / + - – = § ¥ $ £ % ( ) { } @ © ? ! & ß fi fl ™ *

                                                                                                                                Bold

                                                                                                                   regular italic

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  

a b c d e f g h i j k l m n o p q r s t u v w x y z  1 2 3 4 5 6 7 8 9 0  

. , ; „ “ » « / + - – = § € ¥ $ £ % ( ) { } @ © ? ! & ß fi fl ™ *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  

a b c d e f g h i j k l m n o p q r s t u v w x y z  1 2 3 4 5 6 7 8 9 0  

. , ; „ “ » « / + - – = § € ¥ $ £ % ( ) { } @ © ? ! & ß fi fl ™ *

dräger Walbaum Bold and regular italic should only be used in exceptional cases.
Headings should only be written in dräger Walbaum regular.



                                                                                                                               light

                                                                                                                               Bold 

                                                                                                                   regular italic
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Dräger Sans – Europe

dräger sans is a sans-serif, linear typeface with
its origins in akzidenz-grotesk. the font has a
distinct setting pattern thanks to its geometric
forms. its simplicity means that it is particularly
useful for presenting figures, data, facts, and
technical and product-related content.

Besides the fonts presented here there is also
another separate table set in dräger sans regu-
lar, light, and Bold (name: draegersanstab-
Bold.ttf).

Dräger fonts – Europe
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A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  

a b c d e f g h i j k l m n o p q r s t u v w x y z  1 2 3 4 5 6 7 8 9 0  

. , ; „ “ » « / + - – = § € ¥ $ £ % ( ) { } @ © ? ! & ß fi fl ™ *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  

a b c d e f g h i j k l m n o p q r s t u v w x y z  1 2 3 4 5 6 7 8 9 0  
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dräger sans italic should only be used in exceptional cases 
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The Dräger Global
example: chinese

the global fonts are available in the languages*
listed on the left.

the global desktop fonts are only available as
truetype fonts (suffix: .ttf). there is no online
version. arial (pc) or Helvetica (mac) should
be used instead as online fonts.

Important note on licenses:
the global font must not be disclosed to third
parties.
“communications” can provide further informa-
tion.

*  note:
   the dräger global font also includes european languages (see

below left, latin and non-latin).

Dräger fonts – Global

Dräger Global (die globale schrift beinhaltet auch die europe-schrift)

dräger Walbaum (global1)

chinese

dräger sans (global1)

Non Latin: arabic, Farsi (persian/iran), urdu, devanagari (indic script), thai, chinese (simplified chinese + traditional chinese + Kantonese
(Hong Kong) + mandarin + taiwanese), Japanese (Kanji + Hiragana + Katakana), Hangul (Korean), Hebrew, armenian, georgian. 

Dräger Europe

Latin: latin: albanian, azeri, Basque, Bretonian, catalan, croatian, czech, danish, dutch, english, French, american, australian, British, 
new Zealand, estonian, Finnish, Flemish, german, swiss, austrian, luxembourg, greenland, Hungarian, icelandic, italian, swiss, indonesian, 
Kurdish, lapland, latvian, lithuanian, malay, maltese, moldavian, norwegian, polish, portugese, Brazilian rhaeto-romanic, romanian, scotch,
serbo-croatian, slovak, slovene, sorbian, spanish, mexican, south american, swedish, turkish, turkmen, Walloon. 

Non Latin: cyrillic, Belorussian, Bulgarian, macedonian, russian, abasinian, adygeish, chechenish, ingushian, Kabardino-cherkesian, Kazakh,
Kirghiz, Kumykish, lkaish, moldavian, monoglian, nanaish, nenets, nenis, nivkh, nogaian, tabasaranish, tadzhik, uzbek, serbian, ukrainian, greek
(modern).  

We use international standards when referring to language names.
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Dräger Walbaum – Global

dräger Walbaum is a classic antiqua font with a
finely balanced letter design. it is perfect for use
with large volumes of text thanks to its excellent
readability.

the font is particularly well-suited to content
describing the corporate image of dräger. 
dräger Walbaum can also be used for the 
emotional presentation of headings and titles.

Dräger fonts – Global

Dräger Walbaum Global

regular

chinese



                                                                                                                               light

                                                                                                                               Bold 
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Dräger Sans – Global

dräger sans is a sans-serif, linear typeface with
its origins in akzidenz-grotesk. the font has a
distinct setting pattern thanks to its geometric
forms. its simplicity means that it is particularly
useful for presenting figures, data, facts, and
technical and product-related content.

Besides the fonts presented here there is also
another separate table set in dräger sans regu-
lar, light, and Bold (name: draegersanstab-
Bold.ttf).

Dräger fonts – Global

Dräger Sans Global

regular

chinese
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Dräger-Europe

Dräger internal
dräger has acquired a corporate license for the
fonts. as a result, the fonts may be used and
published internally in perpetuity* on all comput-
ers all over the world.

Dräger external
dräger service providers may use the desktop
fonts dräger sans and dräger Walbaum europe
without a license. the same applies to the online
fonts, which are relicensed* by dräger every
three years.

› Internal download:
dräger intranet: d-World/arbeitsmittel/
corporate design/Basiselemente

Dräger-Global
service providers must purchase the dräger sans
and dräger Walbaum global fonts.
“communications” can provide further information.

the dräger global font also includes european
languages.

* (as of Q4 2015)

Font licenses – download

eses
dräger Walbaum (europe) dräger sans (europe)

dräger Walbaum (global1)

1chinese

dräger sans (global1)
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Dräger fonts – worldwide

similar typefaces are essential in ensuring a 
uniform corporate design worldwide.
For this purpose dräger uses dräger europe,
which covers a large number of languages.
dräger global is used for all languages not 
covered by dräger europe.

the following license-free fonts can be used in
exceptional cases for technical or cost-related
reasons.

Alternative desktop fonts:
Japanese                        ms gothic 1

chinese                          HYZhongHeiJ
                                      (HYdaHeiJ) 
Korean                            applegothic
thai                                arial unicode ms
Vietnamese                     arialmt 1

Alternative online fonts:
dräger sans                   arial*
                                      Verdana*
dräger sans                   Helvetica**
dräger Walbaum             times

* microsoft-system fonts
** apple-system fonts
1 Fonts must be slightly reduced in size, usually by 

0.25 to 0.5 pt.

dräger Walbaum (global)



reduced scale

The Dräger grid defines the relationship 
between all corporate design elements.

the grid consists of discrete units with fixed 
offsets:
– size of each unit: 0.4 x 0.44 inch
– Horizontal offset: 0.2 inch
– Vertical offset: 0.27 inch

the grid can be adapted to any format. this
does not affect the size of the units; the only
change is in the margins and the number of
units per page.

the dräger grid is very flexible. possible image
formats and columns of text are explained on
the following pages of this section.

the design grid shown here (page 30 – 33) 
is the basis for a variety of templates. additional
information is available in the publications 
manual.

Grid

01 Basic elements    design grid                                          
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0.21 inch/5.25 mm

0.59 inch
15 mm 

0.2 inch
5 mm 

0.27 inch/6.75 mm

0.39 inch/10 mm

Horizon 

0.27 inch/6.75 mm

0.27 inch/6.75 mm

0.4 inch/10.25 mm

0.44 inch/11.25 mm

design grid using the mixed format 8.27 x 11.02 inch/
210 mm x 280 mm as an example
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the design grid has an underlying baseline grid
used for text alignment.

line spacing of 12.755 pt for the body text is 
exactly equal to twice the gridline interval of 0.18
inch.

the font sizes and concrete specifications for
fonts and font styles depend on the medium and
are addressed by the corresponding manuals.

Baseline grid

01 Basic elements    design grid

 

   
d  

 

0.09 inch/2.25 mm 

3 lines per interval

5 lines per unit
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text blocks are positioned on the grid so that
they are vertically and horizontally aligned with
the units and the intervals between them, taking
up several units and the corresponding gaps.

the width of text blocks and the intervals 
between them are based on the grid. to ensure
legibility, a gap always has to be left between
adjacent text blocks.

the column design is adjustable, permitting 
a wide range of applications in various media.

Positioning text elements

01 Basic elements    design grid

TATUM ZZRIL DELENIT AUGUE

Lorem ipsum dolor sit amet, consectetuer adipis -
cing elit, sed diam nonummy  nibh euisd tincidunt
ut laoree t dolore magna aliquam erat volutpat. 
Ut wisi enim ad minim veniam, quis noxerci tation
ullamcorper suscipit lobortis nisl ut aliquiea com-
modo consequat. Duis autem vel eum iriure dolor

 

dolor sit amet, conseetuer ad  
nonumm y nibh euismod tin  
magna aliquam erat volutpat  

veniam, quis nostrud ei tati  
lobortis nisl nut aliquip ex e 
Duis autem vel eum iriure  

 

Lorem ipsum dolor nonum nibh euis ticidunt laoret dolor magnam
na aliquam erat volutpa. Lorem ipsum  sit amet, consectetuer

eadipiscing lit, sed diam nonummy nibh euis tincidunt ut laoreet

Lorem ipsum
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images are vertically and horizontally aligned with
the units in the grid.

they are positioned in the grid so that they fill
several grid units and the gaps between them.

images or banners are always suspended from
the horizon. this clearly identifies the horizon.

–  images usually do not touch; they are sepa-
rated by a narrow blank gap. specific offsets
are described in the relevant design manuals.

–  there has to be a clear difference in the col-
ors and contrast of directly adjacent images.

Positioning images

01 Basic elements    design grid

 

   
d  
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the empty horizon reflects an important core
message of the company: With its technolo-
gies, dräger creates and protects space to live,
breathe, and act. the layout of pages opens 
towards the top and visualizes this space.

the format is divided into two areas: the nar-
row upper section is used as white space. the
stage in the lower section is used to present 
essential content. all information is presented in
this area. With its density of text and images, 
the stage creates a design contrast to the empty
horizon.

the horizon dimensions for specific media are
included in the corresponding manuals.

the horizon design illustrated here represents
the basic concept for the publications provided
as templates by “communications” department.
additional information is available in the publica-
tions manual.

Horizon design

01 Basic elements    design concept                                  

Horizon line: title page for mixed format, 8.27 x 11.02 inch/210 mm x 280 mm Horizon line: inside 

Free space

Base



12|2019  © drägerwerk ag & co. Kgaa page 35

01 Basic elements    Visual language                                  

Authenticity

dräger’s visual language can be summarized
by the term “authenticity.”
dräger images are authentic, genuine, and unal-
tered. in the majority of cases they are not
staged, they appear natural, and portray genuine
emotions. ideally, the observer feels part of the
scene. depicting the vivid and real-life working
environment of our customers underlines our
customer intimacy.

authentic, vibrant images in a realistic working
environment, coupled with technical and modern
product images, visualizes our guiding philoso-
phy technology for life.

dräger’s visual language applies across the
board, whether in photography or in film.

*   according to the Wall street Journal, internet users click

    on authentic photographs twice as frequently.

**  promotional photographs can deviate from this principle.

Photography style
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Authenticity and emotions

authenticity is the most important theme of 
dräger’s visual language.
this must be clearly portrayed in all photo-
graphs — whether it be in the safety division,
the medical division, in service, or in other 
areas of the company.

Features of the visual language:
– authentic and natural scenes
– proximity to the subject but no snapshots
– credibility through real-life scenes
– Variety in depth of field (blurring must not
   be created artificially)
– create depth of space through contrasts
   in size
– exciting perspective, but without exaggerating
– distorting perspectives (super-wide angles) 
   must be avoided
– natural lighting
– Healthy skin tones
– consistent colors* (slight desaturation)

*   colors must be natural they must not visibly and artificially

distort the scene. Warm tones should be used in the safety 

    division and cooler tones in the hospital segment.

01 Basic elements    Visual language                                  

Photography style
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Scenes

photographs of scenes should stand out
through their intimacy. they should focus on the
subject but should not appear staged. the pres-
ence of the photographer must not be notice-
able. light should appear natural, as should the
perspective. perspectives that appear artificial,
such as the “worm’s eye view,” should be
avoided. super-wide-angle lenses that distort
images excessively should also not be used.

Photography style
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nothing portrays more intimacy than a portrait.
portraits are perfect for showing emotion.

Portraits in a working environment
the photographer is eye to eye with the subject.
portraits should be taken front-on if possible.

Photography style

01 Basic elements    Visual language
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Sequences

to be authentic, photographs must depict
people, situations, spaces, and light realistically.
sequences tell a story and convey emotions in
a short series of photographs.
the direction of the light in a sequence must
be consistent and reflect the natural lighting
conditions.

Photography style

01 Basic elements    Visual language
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Product in use

the product must be shown in use. it should be
presented in a real-life setting and not idealized
or made to look more appealing. the product
should be presented in a situation that the cus-
tomer can understand. the dräger product
should not be placed in the foreground, but
should be clearly identifiable as a dräger prod-
uct through its color.*

*  all elements of the brand (logo), typography, colors, and

   materials must reflect reality and the real product.

Photography style

01 Basic elements    Visual language
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Things to avoid

any form of obvious retouching, collage
or color distortion within the defined visual
language must be avoided

staged and unnatural-looking photographs are
also prohibited in any form.

Photography style

01 Basic elements    Visual language
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Objective product photography*

clear and detailed product photography used 
as a stylistic device complements the authentic
visual language.

products must be photographed objectively,
without alteration, and in great detail. they must
be presented against a white background with-
out any shadows.

exception: light shadowing is permitted if a prod-
uct is to be highlighted in a particular position,
such as in a hanging position.

the product can be positioned slightly off-cen-
ter depending on the image focus. the line of
sight should move from right to left. (see exam-
ple) it must be ensured that the same perspec-
tive is used for series of products, such as
those on the dräger website.

the method of presentation here is not manda-
tory for promotional campaigns.

*  objective product photography is contrasted with authentic

images in brochures. they are used in the lower content area

on the website.

Photography style

Visual axis

1

1
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Linear illustrations

Features of linear illustrations:
– illustrations focus on objective correlations

with minor details left out
– graphical stylistic devices and the use of
   perspective to highlight key details
– simple, clear, descriptive
– presentation of clearly identifiable devices
   or products

.

Illustration style

                             Gray (lines)

CMYK                    0 / 0 / 0 / 60 
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Linear illustrations

linear illustrations should focus on significant
information, with perspective and depth of
space retained.

linear illustrations should feature two different
line thicknesses. this makes illustrations recog-
nizable. illustrations can also be used to empha-
size form and function.
rule of thumb: the thicker line is twice as thick
as the thinner line. the thicker line is only used
on a targeted basis in a handful of areas.

Highlighting can be used subtly to clarify func-
tions or depth of space.

the dräger logo should always be displayed in
filled form in such illustrations and never as an
outline.

Illustration style
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                             Dräger blue (60%)

CMYK                    65 / 32 / 0 / 0
RGB                       0 / 102 / 194
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Icons

Corporate icons
For the safety division and drägerwerk ag

corporate icons are used in all forms of media.
they appear on the internet, in apps, in online
training courses, and all other online applica-
tions in the safety division and at drägerwerk
ag. they are also used in print media.

the icons are available in .svg format and are
black. color is added through coding.

the icons are available in 24, 32, 48, 64, and
512 px and are only used in these
formats.

corporate icons (drägerwerk and safety division)

                             Gray

CMYK                    0 / 0 / 0 / 60
RGB                       84 / 89 / 92

these colors may be used to
display the icons.

                             Dräger blue

CMYK                    100 / 60 / 0 / 6
RGB                       0 / 56 / 166
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Icons

Icons
medical division 

the key features of the corporate icons can also
be found in the medical division icons. it is not
possible to implement the same form language
as the corporate icons for regulatory reasons.
However, the medical division icons still display
a form language that is consistent with that of
the corporate icons. the lines are of compara-
ble thickness and the radii also approximate
those of the corporate icons.

icons (medical division)
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Icons

Corporate icons
principles

the use of an icon set must always be consis-
tent with the content.
For online training courses this means
that the medical division icon set is used when-
ever a medical product is being used. all areas
of the safety division and drägerwerk ag only
use the corporate icons in the sizes and colors
specified.

corporate icons (drägerwerk and safety division)

icons (medical division)
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deviations from the guidelines provided here are
only permitted with the approval of the publisher.

drägerwerk ag & co. Kgaa 
moislinger allee 53–55
23558 lübeck, germany 

ansprechpartner:

thomas grütter
tel. +49 451 882-1214
thomas.gruetter@draeger.com

Additional information   
and contact person
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